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Blueprints for Michigan’s Downtowns is a partnership effort between the
Michigan State Housing Development Authority (MSHDA) and the Michigan
Municipal League (MML) to continue to assist communities and their Downtown
revitalization efforts. Blueprint action plans are an investment in a community
that creates new private jobs and investment.

Those communities selected for the Blueprint program receive a grant for 50%
of the Blueprint fee. The Specialized Technical Assistance and Revitalization
Strategy (STARS) Team of MSHDA manages the program. The MML was the
organization that originally introduced the Blueprint concept to the state.
HyettPalma is the consulting firm that has been selected for the program,
working directly with each community to define its Downtown Blueprint.

The communities selected in 2003, which was the first year of the Blueprint
program, were: Adrian, Battle Creek, Brighton, Buchanan, Cheboygan, Davison,
Grand Haven, Jonesville, Middleville, Mt. Pleasant, and Norway.

The communities selected in 2004, during the second round of the program,
were: Charlotte, Fremont, Highland Park, Houghton, Howard City, Imlay City,
lonia, Linden, Menominee, Saline, and Wayland.

The communities selected in 2005, during the third round of the program, were:
Big Rapids, East Tawas, Grass Lake, Iron River, Romeo, Utica, Vassar, and
Whitehall.

The communities selected in 2006, during the fourth round of the program, were:
Charlevoix, Muskegon Heights, Oscoda, Petoskey, and Tecumseh.

The communities selected in 2007, during the fifth round of the program, were:
Caro, Clio, and Ypsilanti.

The communities selected in 2008, during the sixth round of the program, were:
Gladwin, Hartford, Hillsdale, Ironwood, New Baltimore, and Sparta.
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1600 Prince Street ® Suite 110
Alexandria, Virginia 223147
Phone 703 683 5126

E-mail: info@hyettpalma.com
Web Site: www.hyettpalma.com

March 23, 2009

The City of Gladwin

Members of the Gladwin DDA
Members of the Process Committee
c/o City Hall

1000 West Cedar Avenue

Gladwin, Ml 48624

RE: Gladwin Downtown Blueprint 2009

HyettPalma, Inc., is pleased to present the following report: Gladwin Downtown
Blueprint 2009, completed under the Michigan State Housing Development
Authority’s program titled Blueprints for Michigan’s Downtowns.

This document includes the community’s vision for Downtown, as well as the
findings of a comprehensive analysis of Downtown's commercial markets. The
vision and market analysis findings were used to define a specific economic
enhancement strategy for the Downtown project area. The recommended
strategy was specifically designed to enable Downtown to attain the community's
defined vision and capture the identified market opportunities.

We thank you for the opportunity to lend our firm's expertise to this very important

project. We hope you will keep us informed of your successes and know that we
stand ready to assist in any way we can as you proceed with Gladwin's

Downtown enhancement effort.
Sincerely, %

Doyle G. Hyett Dolores P. Palma
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Process Committee Members
At the request of HyettPalma, Inc., the City of Gladwin formed a Process
Committee to oversee this project. HyettPalma would like to thank the members
of the Gladwin Downtown Process Committee, listed below, for all their time,
effort, and dedication in preparing for, and participating in completing, the
Gladwin Downtown Blueprint 2009.

Amy Cote’
Shannon Greaves
Tammy Hawblitzel
Dee Jungman
Erick Kreckman
Robert Moffit

Joe Myers

Vee Novack

Dirk Presidio

Lori Stout

Ray Stover
Melody Wentworth
Thomas Winarski
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. PROJECT OVERVIEW

This document presents the community's economic vision for Downtown Gladwin
— the boundaries of which are shown on the following page of this document — as
well as the findings of a market analysis conducted by HyettPalma for Downtown.
The vision and the market analysis results were used as the foundation upon
which to develop an economic enhancement strategy for Downtown Gladwin.
The economic enhancement strategy was specifically crafted to further
strengthen Downtown Gladwin and to guide its future development — in-keeping
with the community’s vision and the market analysis findings.

This project was completed as part of the Blueprints for Michigan’s
Downtowns technical assistance program, a partnership of the Michigan State
Housing Development Authority (MSHDA) and the Michigan Municipal League
(MML). The Gladwin Downtown Blueprint 2009 was completed by
HyettPalma, Inc., with the involvement of the Gladwin Downtown Process
Committee formed by the City to oversee this project.

The methodology used to define the Gladwin Downtown Blueprint 2009 was
developed by HyettPalma, Inc., and has been used extensively by the firm in
Downtowns throughout the United States. To date, it forms the basis of the
currently operating technical assistance programs titled:

e America Downtown® -- New Thinking. New Life., created by the
National League of Cities and HyettPalma in 1992;

e Indiana Downtown®, created by the Indiana Association of Cities and
Towns with HyettPalma in 2001; and

e Blueprints for Pennsylvania’s Downtowns, created by the
Pennsylvania League of Cities and Municipalities and HyettPalma in
2004.

Gladwin Downtown Blueprint 2009 2
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Il. RESIDENT & BUSINESS SURVEYS

As a part of this project, two surveys were conducted to gauge the health of
Downtown Gladwin, as perceived locally. These were a survey of
owners/managers of all non-residential uses located in Downtown and a
telephone survey of residents living in Downtown’s primary retail trade area. A
summary of the survey responses follows.

Frequency of Trips
Almost three-quarters of residents surveyed (72%) reported coming to Downtown
Gladwin with great frequency — defined as between one and seven times a week.

Just over one-fifth of those surveyed (21%) said they come to Downtown with
moderate frequency — defined as from three times a month to once every two
months.

And, only 7% said they seldom or never come to Downtown Gladwin at this time.

Purpose of Trips

Trade area residents were asked to cite the main reasons they currently come to
Downtown Gladwin. The top reason given was shopping, cited by 18% of those
surveyed.

The next three reasons mentioned were cited with similar frequency. These
were eating in restaurants (12%), banking (11%), and using the post office
(10%).

The remaining reasons survey respondents mentioned were:

Service businesses (7%);

Personal business — doctor, lawyer, etc. (7%);
Live there (6%);

Visiting friends or family (5%);

Entertainment (5%);

Religious services (5%);

Work there (4%);

Gladwin Downtown Blueprint 2009 5
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Government business (4%);
Museum (2%);

Recreation (2%) and
Passing through (2%).

Shopping Area of Choice

Residents surveyed were asked where they currently do most of their family
shopping, other than grocery shopping. The most often given response was
Gladwin City, cited by 58% of respondents. And, of respondents citing Gladwin
City, 7% specifically said they do most of their shopping in Downtown Gladwin.

The next most often mentioned area was Midland, mentioned by 30% of those
surveyed. Survey respondents who said they do most of their shopping in
Midland specified Meijer, Wal-Mart, and Kohl’s.

The remaining 12% of respondents said they do most of their shopping in either
West Branch (9%), Saginaw (2%), or Mt. Pleasant (1%).

When asked why they choose to shop in a particular area, residents surveyed
stressed the importance of:

Convenience (25%);

Price (24%);

Variety/selection offered (19%); and
Closeness to their home (16%).

The remaining survey respondents said they choose to shop in a particular area

due to:
e Closeness to their work (6%);
e Parking (5%);
e Preferring to shop locally (3%); and
e Other (2%) — for service offered, to take a day trip.

Downtown Characteristics

Trade area residents and Downtown business owners surveyed were asked to
rate a list of nineteen Downtown characteristics as being "good," “fair," or "poor"
at this time.

Gladwin Downtown Blueprint 2009 6
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Thirteen characteristics were rated "good" by a majority or significant percent
(defined as up to 45%) of residents and eleven characteristics received this
rating from a majority or significant percent of business owners.

Residents and business owners were in agreement on the following eleven
characteristics:

Feeling of safety (86% residents, 82% business owners);

Cleanliness of the area (77% residents, 47% business owners);
Helpfulness of salespeople (76% residents, 75% business owners);
Knowledge of salespeople (68% residents, 53% business owners);
Quality of service businesses (62% residents, 69% business owners);
Business hours (60% residents, 53% business owners);

Prices at restaurants (56% residents, 46% business owners);

Traffic circulation (55% residents, 50% business owners);

Quality of retail goods (54% residents, 47% business owners).
Quality of restaurants (51% residents, 47% business owners); and
Variety of service businesses (46% residents, 53% business owners).

The two characteristics rated “good” by a majority of residents surveyed — but not
of business owners — were:

e Parking convenience (71% residents, 31% business owners); and
e Parking availability (59% residents, 30% business owners).

Downtown Improvements

Trade area residents and Downtown business owners were asked to rate a list of
eighteen possible Downtown improvements as being "very important,”
"somewhat important,” or "not important" at this time.

Six improvements were rated “very important” by a majority or significant percent
of residents and seven were rated “very important” by a majority or significant
percentage of business owners.

Residents and business owners agreed that the following five improvements
were “very important”:

e Increase the number of retail businesses (67% residents, 65% business
owners);
Gladwin Downtown Blueprint 2009 7
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e Increase the variety of retail goods (65% residents, 74% business
owners);

e Improve the quality of retail goods (62% residents, 57% business owners);

e Increase the variety of restaurants (48% residents, 55% business owners);
and

e Physically improve buildings (60% residents, 45% business owners).

One characteristic was rated “very important” by a significant percent of residents
— but not business owners. This was:

e Keep stores open later on Saturdays (48% residents, 22% business
owners).

And, the following two characteristics were rated “very important” by a majority of
business owners, but not residents:

¢ Improve parking availability (33% residents, 53% business owners); and
e Improve parking convenience (30% residents, 53% business owners).

Desired Businesses/Activities
When asked to name the types of businesses or activities that would increase
their patronage of Downtown Gladwin, residents expressed a desire for more:

Specialty retail shops (sporting goods, books, craft supplies, etc.);
Food establishments (steak, fine, ethnic, casual, ice cream, etc.);
Apparel and shoe stores;

Entertainment (theater, concerts, sports bar); and

Recreation.

Gladwin Downtown Blueprint 2009 8
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lll. DOWNTOWN GLADWIN TOMORROW

A series of discussions, focus groups, and meetings were held to define the
community's preferred vision of Downtown Gladwin — as it would ideally exist in
the year 2014. A compilation of the thoughts and preferences expressed during
those sessions is shown below.

By the year 2014, Downtown Gladwin would have great “brake appeal” — by
looking beautiful and having wonderful things to do — which would make locals
and visitors alike want to stop and spend time in Downtown. This would result in
a high degree of pedestrian traffic, with people walking up and down both sides
of Downtown’s streets as they browse, shop, eat, visit, and enjoy Downtown'’s
draws. Downtown would continue to be a very friendly and welcoming place,
where everyone on the street smiles and says hello. In short, Downtown
Gladwin would demonstrate a tremendous amount of civic pride.

Storefronts on Cedar would be filled with a variety of specialty retail shops, art
galleries, and restaurants. Downtown’s sidewalks would come alive as
restaurants, cafés, and coffee shops provide outdoor seating. Upper floors of
Downtown'’s buildings would be filled with offices and loft apartments.

The arts would have a strong presence in Downtown. This would include art
galleries, art studios, art and craft supply shops, and art classes. And,
Downtown would be known as a progressive and outstanding arts center.

Downtown would offer nightlife, with entertainment in restaurants and a “mini-
cinema” showing films. And, in the summer, stores would be open into the
evenings. These evening hours plus evening entertainment would have people
strolling Downtown past 5PM.

Downtown would be able to attract additional customers and patrons by
strengthening its mix of uses to include:

More retail businesses;
More specialty retail shops;
More restaurants;

Outdoor cafés;

Gladwin Downtown Blueprint 2009 10
Blueprints for Michigan’s Downtowns
MSHDA STARS Team & MML



Mg BHP aﬂma

Blueprints for Michigan’s Downtowns

Arts and entertainment;

Upper story offices and apartments;
A farmers market;

Festivals and events; and

Lodging facilities.

Downtown would be energetically marketed and Downtown’s mix of businesses
and uses would enable Gladwin residents to shop Downtown — at home first — if
they chose to do so.

Downtown would have a “cohesive visual theme” — which stressed preservation
of Downtown’s older architecture — and there would be enforcement of that
theme. All buildings in Downtown would be well-maintained. The rear facades
and rear entrances of buildings would be improved to be more customer-friendly
— since parking is located to the rear of many Downtown buildings.

A larger number of buildings would be owned by local individuals, making it more
likely that they remain in good repair. Downtown would be immaculately clean at
all times — no weeds, no litter — and more volunteers would get involved in local
Clean-Up Days.

City Park would be well-maintained and beautiful. It would be used by the entire
community and would be made ADA accessible.

The County government would be involved in Downtown’s enhancement effort by
keeping the grounds of the Courthouse beautiful and participating in Downtown
marketing activities.

Downtown would be made more pedestrian-friendly. This would entail slowing
down traffic on Cedar, owners keeping sidewalks clear of snow, the timely
removing of snow from curbs, and creating “small pedestrian oases” — via
benches, water fountains, flowers, and more landscaping — that make Downtown
an inviting place to linger.

Special events would continue to be held in Downtown to celebrate major
holidays.

Downtown’s mix of businesses, attractions, events, and amenities would enable
it to attract a wide-range of users, including:

Gladwin Downtown Blueprint 2009 11
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City and County residents;

Downtown employees;

Historic Museum visitors;

City Park-users;

Downtown event attendees;

Downtown residents — current and future;

Sports Complex and Ice Arena-users;

County Fairground event-goers;

Medical facility-users;

Airport-users;

“Amish admirers”;

Outdoor enthusiasts (hunters, boaters, fishers, snowmobilers, RVers,
etc.);

Weekenders and seasonal cottage-users;

Artists and art lovers; and

Day-trippers from the Tri-Cities and Detroit areas.

By the year 2014, all of the above improvements would add up to putting
Downtown Gladwin well on its way to having the following image.

An inviting and authentic Downtown with
specialty shops locals love to use and that
area visitors can’t resist.

A destination that is beautiful, clean,
user-friendly and walkable —
you can easily find your way to Downtown,
it’s easy to park and shop once you’re there, and
its appeal makes locals want to stay and linger and
visitors never want to leave.

A vibrant, active economic center
Where people are friendly and helpful
And where you always find a big welcome and
lots of FUN . . .

Downtown Gladwin —
This is what every Downtown should be!!

Gladwin Downtown Blueprint 2009 12
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IV. DOWNTOWN MARKET ANALYSIS

To ensure long-term economic results and success, Gladwin's Downtown
enhancement effort must be market-driven. This means that the effort must be
one that results in all of Downtown's investors — business owners, property
owners, developers, patrons, the local government, etc. — being able to realize
an increasing return on their investments. This can only be achieved via an
enhancement effort that is based on a sound, realistic understanding of
Downtown's economic potentials. The following chapter quantifies Downtown's
economic potentials in terms of retail, office, and housing development.

Downtown Retail Opportunities

Retail Trade Area — Downtown Gladwin's primary retail trade area has been
defined as the geographic area from which the majority of retail customers are
currently drawn and the geographic area which presents the greatest opportunity
in the immediate future for gaining additional retail customers. Based on current
customer travel patterns, discussions with local business leaders and govern-
ment officials, and the opinion of HyettPalma, Inc., Downtown's primary retail
trade area has been identified as the area shown on the attached map.

Retail Economic Indicators — Downtown's primary retail trade area can be
currently characterized by the following economic indicators.

THE PRIMARY TRADE AREA HAS AN ESTIMATED POPULATION OF
27,754 — WITH AN ESTIMATED 11,593 HOUSEHOLDS (Source: ESRI
estimate)

THE PRIMARY TRADE AREA POPULATION IS ESTIMATED TO
INCREASE TO APPROXIMATELY 28,749 BY 2013 - WITH AN
ESTIMATED 12,144 2013 ESTIMATED HOUSEHOLDS (Source: ESRI
estimate)

Gladwin Downtown Blueprint 2009 14
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THE AVERAGE HOUSEHOLD SIZE IS 2.36 PERSONS, WHICH IS
SLIGHTLY LESS THAN THE NATIONAL AVERAGE OF 2.59 (Source:
ESRI estimate)

THE TOTAL COMBINED INCOME OF HOUSEHOLDS WITHIN THE
PRIMARY TRADE AREA IS APPROXIMATELY $546,000,000 PER
YEAR (Source: ESRI estimate)

THE AVERAGE HOUSEHOLD INCOME FOR THOSE IN THE PRIMARY
TRADE AREA IS APPROXIMATELY $47,060 AND IS PROJECTED TO
INCREASE TO $52,006 ANNUALLY BY 2013 (Source: ESRI estimate)

Current Retail Businesses — Downtown Gladwin currently contains 42 retail
businesses, which occupy approximately 134,000 square feet of building space.
The retail inventory was completed by the Downtown Gladwin Process
Committee and is shown on the following pages.

Gladwin Downtown Blueprint 2009 16
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Downtown Gladwin Retail Businesses
by Standard Industrial Classification

SIC CODE BUSINESS TYPE # BUS. TOT. SQ. FT.
52 Building Materials and
Garden Supplies
5231 Paint/Glass/Wall Paper 1 2,642
54 Food Store
5461 Retail Bakery 1 960
5499 Miscellaneous Food 1 3,814
55 Automotive Dealers and
Service Stations
5531 Auto/Home Supply 2 11,388
56 Apparel and Accessories
5641 Children's Apparel 1 1,224
5651 Family Apparel 1 5,940
5699 Miscellaneous Apparel 1 7,651
57 Furniture and Home Furnishings
5712 Furniture Store 1 8,792
5731 Radio/TV/Electronics 1 501
5734 Computers/Software 2 2,656
58 Eating/Drinking
5812 Eating Places 6 13,775
5813 Drinking Places 3 9,685
59 Miscellaneous Retail
5912 Drug Store 2 13,841
5932 Antiques 2 5,534
5945 Hobby/Toys/Games 1 2,970
5947 Gift/Novelty 2 16,279
5949 Sewing/Piece Goods 3 2,872
5992 Florist 1 1,976
5995 Optical 2 6,963
5999 Miscellaneous Retail 1 1,890
Gladwin Downtown Blueprint 2009 17
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Downtown Gladwin Retail Businesses
by Standard Industrial Classification

SIC CODE BUSINESS TYPE # BUS. TOT. SQ. FT.
Select Support Services
7216 Dry Cleaners/Tailors 1 4,872
7231 Beauty Shops 4 2,275
7241 Barber Shops 1 340
Amusement and Recreation
Services
7991 Physical Fitness Facilities 1 5,200
|TOTAL NUMBER OF RETAIL BUSINESSES 42 |

ITOTAL SQUARE FEET OF OCCUPIED RETAIL BUSINESS SPACE 134,040 |
ITOTAL NUMBER OF VACANT RETAIL SPACES 6 |
ITOTAL SQUARE FEET OF VACANT RETAIL BUSINESS SPACE 26,006 |

Source: Downtown Gladwin Process Committee
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Retail Potential — Currently, within Downtown's primary trade area, the total es-
timated demand for retail products is approximately $188,000,000 per year. This
demand is shown on the graph presented on the next page. A complete presen-
tation of retail product demand for the primary trade area is shown in THE
RETAIL REPORT®, contained in the Appendix of this document.

As a conservative estimate, it is assumed that Downtown Gladwin retail busi-
nesses now generate an average (blended figure) of approximately $160 per
year per square foot in retail sales.

Since Downtown currently contains approximately 134,000 square feet of
occupied retail space, Downtown Gladwin should currently be generating
approximately $21,500,000 in retail sales per year.

By dividing the project area's estimated annual retail sales — $21,500,000 — by
the total estimated demand for retail products within the primary trade area —
$188,000,000 — it can be concluded that Downtown Gladwin may currently be
capturing approximately 11.5% of the retail sales potential within the primary
trade area. And, the balance of the demand is being captured by businesses
within other parts of the primary trade area and/or by businesses in other trade
areas.

Taking steps to further enhance Downtown Gladwin, and barring a significant
decline in the national or regional retail economy, it is conservatively anticipated
that Downtown may have the potential to increase its share of retail sales in its
primary trade area from the current level of approximately 11.5% to between
12.5% and 13% by the year 2014. This should be considered a goal of the
economic enhancement program.

If Downtown Gladwin is able to increase its market share to between 12.5% and
13% by the year 2014, it is possible that the project area may be able to increase
its total capture of retail sales to between $23,500,000 and $24,500,000 by the
year 2014 — considered in constant 2009 dollars.

This increase in total retail sales could potentially support the development of
between approximately 12,500 and 18,750 net square feet of additional retail
space by the year 2014 — which could include expansions or sales increases by
existing Downtown Gladwin retail businesses and/or the construction of some
limited amount of new retail space.
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TOTAL PRODUCT DEMAND
BY PRODUCT TYPE

Tobacco Products & Smoking Supplies AW
Reading NN

Personal Care Products & Services
Other Entertainment Supplies & Services [N
Pets, Toys & Playground Equipment
Audio & Visual Equipment
Entertainment Fees & Admissions
Prescription Drugs & Medical Supplies J
Other Apparel Services & Products |
Footwear p
Children's Apparel -- Under 2 '

Girl's Apparel --2t0 15 ' »
Women's Apparel -- 16 and Over NN\
Boy's Apparel --2t0 15 |
Men's Apparel -- 16 and Over §
Miscellaneous Household Equipment
Small Appliances & Miscellaneous Housewares l
Major Appliances §
Floor Coverings N
Furniture
Household Textiles NS

Alcoholic Beverages N\
Food Away From Home
Food At Home |
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It must be noted that Downtown's ability to gain a larger market share will be
contingent on efforts to enhance its business climate, enhance and expand its
existing businesses, and recruit additional retail businesses to the area. If such
efforts are aggressively and diligently implemented — on an on-going basis — the
actual growth in Downtown's market share could potentially be much higher than
projected. Conversely, by the year 2014, Downtown Gladwin's market share
could be much less than projected above if efforts to enhance the area and ex-
pand/recruit businesses are not diligently and continually pursued.

Retail Business Development — Based on the findings of this retail market
analysis, the opportunity exists to enhance and expand certain types of retail
businesses that are currently located in Downtown Gladwin. In addition, the
opportunity also exists to attract additional businesses to Downtown. A list of the
types of retail businesses recommended for potential enhancement, expansion,
and attraction is presented in the chapter of this document titled Course of
Action.

Downtown Office Opportunities

Office_ Market Indicators — Several key economic indicators that characterize
the current office operations within Downtown Gladwin follow.

e Downtown Gladwin currently contains a total of 38 various office occu-
pants occupying approximately 124,000 square feet of building space.

e Downtown Gladwin is the traditional professional services center of the
City and continues to occupy that position.

e Downtown's occupied office space serves, primarily, the personal needs of
those who live within the broader community.

e Downtown Gladwin is the seat of government for Gladwin County. As
such, it has traditionally serve and continues to serve as the preferred
location for many businesses that do business with the county, including
law offices and banking.

e The Downtown Gladwin office vacancy rate is currently less than 1%.
Gladwin Downtown Blueprint 2009 21
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e The most significant concentrations of offices in Downtown Gladwin
include depository institutions, personal services, health services, legal
services, membership organizations, and government.

Current Office Uses — The variety of office occupants found in Downtown can
be seen in the following tables, in which office tenants are listed by SIC numbers.
The office inventory was completed by the Downtown Gladwin Process
Committee.

Office Potential — It is anticipated that most of Downtown's office market growth
will continue to consist of office uses which serve, primarily, the personal needs
of those who live in, or in proximity to, Downtown Gladwin's primary trade area,
and businesses that need to be in proximity to the Gladwin County Courthouse.
Communities nationwide have experienced the fact that — as improvements are
made in the overall economic and physical conditions of their Downtowns — an
associated increase in demand for office space normally follows. In addition,
demand for office space is anticipated to increase due to natural household
growth in the area, which is projected for the immediate future.

Therefore, it is estimated that approximately 10,000 to 15,000 square feet of
additional office space could potentially be supported in Downtown Gladwin
between now and the year 2014. This should be considered an economic goal
for the enhancement effort.

It must be noted that the actual growth in Downtown's office demand could be
higher if Downtown is able to attract general offices or back office operations
from outside the area, office occupants currently located elsewhere in the
community, or to experience significant expansion by current Downtown office
operations, such as the County government facilities.
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Downtown Gladwin
Offices by SIC Code

SIC CODE BUSINESS TYPE # BUS. TOT. SQ. FT.

60 Depository Institutions

602 Commercial Banks 2 8,336
61 Non-Depository Credit Institutions

616 Mortgage Bankers/Brokers 1 980
62 Security and Commodity Brokers

628 Security/Commodity Services 2 979

63/64 Insurance

641 Insurance Agents/Brokers 2 4,859
65 Real Estate

654 Title Abstract Offices 2 3,484
72 Personal Services

722 Photographic Studios 1 1,452

727 Funeral Home 2 13,707
73 Business Services

731 Advertising 1 1,900

733 Mailing/Reproduction/Comm. 1 1,856
80 Health Services

802 Offices/Clinics of Dentists 3 7,579

803 Offices of Osteopathic Phys. 2 3,320

808 Home Health Care 1 400

809 Other Health Services 1 4,582
81 Legal Services

811 Legal Services 5 7,547
83 Social Services

832 Individual/Family Services 1 3,250
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Blveprints for Michigan’s Downtowns

Downtown Gladwin
Offices by SIC Code

SIC CODE BUSINESS TYPE # BUS. TOT. SQ. FT.
86 Membership Organizations
864 Civic/Social Organizations 2 9,673
866 Religious Organizations 2 10,000
87 Engineering/Management Services
871 Engineering/Architecture 1 648
872 Accounting/Bookkeeping 2 1,328
89 Services Not Elsewhere Classified
899 Services 2 3,692
91 General Government
919 General Government 2 34,101
|TOTAL NUMBER OF OFFICE BUSINESSES 38 |
|TOTAL SQUARE FEET OF OCCUPIED OFFICE BUSINESS SPACE 123,6’@
ITOTAL NUMBER OF VACANT OFFICE SPACES 1 |
|TOTAL SQUARE FEET OF VACANT OFFICE BUSINESS SPACE 553 |

Source: Downtown Gladwin Process Committee
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